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ABSTRACT
The objectives of this paper are to analyze business issues of public transportation

nonmarket environments and analyze the political competition of this business based on
Wilson-Lowi Matrix to predict the business’ actions towards the nonmarket environments
specifically in political competition. The policies issued by government will bring either
good or bad situations for all business and is impossible to be fit and please all interests
regarding the policies. Go-Jek is one of example, due to it gets more in advantage and
less intensive in doing nonmarket actions towards many issues of its operation, thus the
author agrees to conclude that Go-Jek case is entrepreneurial politics, where the interest
experiences  harm/cost  is  concentrated  and Go-Jek,  enjoys  more profit  by  this  policy
because the benefit is widely distributed.
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INTRODUCTION
Business will never be separated

from political interests that result in any
policies and regulations issued by local
government. In its operations, a business
faces  market  and  nonmarket
environment  that  affect  all  of  the
decisions  made.  Either  market  or
nonmarket  environment  needs  strategy
to  win  the  competition.  Nonmarket
environment  shapes  business
opportunities  in  the  marketplace  while
market  environment  determines
significance of nonmarket issues to the
firm (Baron,  2006).  Martinez  &  Kang
(2014) stated that companies affect their
environment for better positioning using
issue integration rather than adapting to
it passively. The issue integration based
on  Xinming,  Zhilong,  & Yu (2008)  in
Martinez & Kang (2014) is an effective
way  to  make  a  proactive  response  on
non-market  issues, positively related to
organizational  performance.
Furthermore, Fremeth & Richter (2011)
as  written in  Martinez & Kang (2014)
managers face environmental regulatory
uncertainty, two integrated strategies are
proposed to improve competitiveness by
campaigning  for  pragmatic  and

progressive policies that allowing firms
shape  future  policies  on  the  existing
environmental  strengths  and  this
strategy raises  competitors’ costs  when
competitors  have  yet  to  develop
identical  competencies.  The  second
strategy  is  by  consistently  embracing
advancing  regulations  and  facilitating
the  company  satisfy  activists  who  are
pressuring  policymakers  to  force  firms
accommodating to higher environmental
standards  and  thus  this  strategy  let
managers adapt to coming regulation at
their  own  pace,  while  getting  new
advantages on market competencies. 

The  policies  in  Indonesia  are
more to be set by government with the
considerations  from its  constituents  so
the  common  business  situation  in
Indonesia  will  change  when  the
government  officials  change.
Inconsistency and instability in business
because  of  policy  changes  may  occur
due to its rapid and numerous changes in
a specific range of time. But, sometimes,
business has to react to policy changes
and  take  some  nonmarket  actions
together with its nonmarket  institutions
to  influence  the  political  institution  to
change  the  policy  and  sometimes
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businesses have to keep trying until the
political  institution  agrees  with  the
proposal and if not, they even take other
political  action  to  push  government.
Pierson’s  review  essay  (1993)  in
Patashnik & Zelizer (2010) offered the
clearest  explanation  for  how  policies
remake politics that policies can produce
resources  and  incentives  that  may
influence  political  action  that  these
effects can include material resources as
well  as  access  to public authority. The
other  result  of  policies  is  generating
interpretive  effects that will  shape how
actors make sense of a complex political
world  and  are  aware  of  government
activities) because of conveyed political
information.

Literature  in  Wilson-Lowi
Matrix  in  its  accordance  to  business
environment  strategy  is  limited
nowadays,  people  tend  to  do  research
more  on  market  strategy  rather  than
nonmarket  one.  However,  based  on
some  previous  research  and  literatures
used  in  this  paper,  nonmarket
environment strategy is also crucial due
to the rapid changes in many elements
of nonmarket environment. Government
policies  and  activists  actions  are
changing then companies must  react to
the  changes  and if  possible  prepare  to
react to them. 

The objectives of this paper are
to  analyze  business  issues  of  public
transportation  nonmarket  environments
and analyze the political competition of
this  business  based  on  Wilson-Lowi
Matrix  to  predict  the  business’ actions
towards  the  nonmarket  environments
specifically in political competition.

THEORETICAL FRAMEWORK
Nonmarket Strategy

Nonmarket  environment  is
characterized  by  four  I’s,  those  are:
Issues,  Interests,  Institutions,
Information  (Baron,  2006).  Issues  are
the basic unit of analysis and the focus
of  nonmarket  action,  Interest  includes
the  individuals  and  groups  with
preferences about the issues, Institution
includes  government  entities  such  as

legislatures  and  regulatory  agencies  as
well  as  nongovernmental  institutions
(media  and public sentiments),  and the
last  is  Information  states  what  the
interested parties know or believe about
the issues and the forces affecting their
development (Baron, 2006). Nonmarket
environment  needs  strategy  that
company must conduct to ensure it has
good  positioning  in  its  nonmarket
competition as well.

While  market  strategy  is  a
concerted pattern of actions taken in the
market  environment  to  create value by
improving the economic performance of
a firm, nonmarket strategy is a concerted
pattern of actions taken in the nonmarket
environment  to  create  value  by
improving overall  performance  (Baron,
2006).  Both  strategies  must  be  taken
together  while  entering  the  business.
However  nonmarket  strategy  is
important  because  it  is  related  to  the
control of a firm’s opportunities, which
can be controlled by government at one
extreme and market at the other extreme
(Baron,  2006).  The  more  opportunities
controlled  by  government,  the  more
important the nonmarket strategies. The
opportunities,  in  fact,  are  not  only
controlled  by  government  and  markets
but  also  by  private  politics  and
sometimes opportunities will be affected
by moral  concerns  which may call  for
restraint  in  the  pursuit  of  some
opportunities (Baron, 2006). Nonmarket
strategy focuses on issues that affect the
opportunities of a firm, its positioning in
its market and nonmarket environments
and its reputation and sustainability. 

Actors  in  business  may  favor
the status quo if the proposed collective
sacrifice imposes  costs on them.  If  the
benefits  are  diffused  or  widely
distributed, policy supporters could have
difficulties  in  mobilizing  winning
coalitions.  On  the  other  hand,  with
concentrated benefits and diffused costs,
mobilizing winning coalitions to support
collective sacrifices is easier but if both
benefits  and  costs  are  concentrated  or
diffused,  the  outcomes  are  difficult  to
predict (Prakash, 2002).
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Transportation  Business  in  Indonesia’s
Cities
Industry Description

Go-Jek  is  a  IT-Based company
to  connect  the  users  and  motor  riders.
This  transportation  mode  is  using
motorcycles  to  carry the passengers  or
things  from  one  place  to  the
destinations.  The  users,  either
passengers  or  senders  will  order  the
services  by  phone,  BlackBerry
Messenger,  e-mail  or  by  downloading
Go-Jek  application  into  smart  phones.
Using motorcycles, Go-Jek offers faster
carrier and affordable price. The service
is  not  specialized  in  passenger  carrier,
documents  or  stuffs  but  also  shopping
service  for  moms  who  cannot  go  for
shopping due to many reasons, such as
sick, far from home, babies-taking care
and so on. All services can be accessed
by  individuals  or  corporate.  For
shopping service, the riders are equipped
with  Pre-paid  card  to  pay  all  users
requests via call center. 

The initial idea of Go-Jek is to
empower the conventional motor riders
and  recruit  them  to  make  it  more
structured. Within 5 months, Go-Jek was
successfully  employed  200  riders  and
gave  them  training  about  serving
customers,  doing  transaction,  provided
them with neat and clean uniform as it is
seen in companies and insured them as
well. 

Company  Profile  (Vision,  Mission,
Objectives and Strategy)

Nadiem Makarim, a young man
born  in  1984  was  thinking  of  how  to
resolve  the  conditions  in  Jakarta  and
tried  to  create  a  business  opportunity
combined  with  technology  system  and
thus  called  carrier  service.  He  tried  to
solve  the  problems  due  to  hard  traffic
jam  in  Jakarta  and  how  the  residence
could save time better instead of wasting
it  on  street.  This  idea  established  in
implementation  in  2011  as  Go-Jek
Indonesia  and  became  an  alternative
transportation mode for big cities. 

Currently,  Go-jek  has  1,000
motorcycles and expands the business in
other  services  not  only  passenger
careers,  but  also  documents,
foods/caterings,  shopping,  tickets,  and
other  things.  Supported  by  modern
infrastructure,  the  services  offered  are
fast, safe and professional. GPS is also
installed in each motorcycle to detect the
locations. The riders must be trusted and
have the valid driving licenses.

Its vision and objectives are not
to  gain  profit  but  also  to  help  the
transportation  infrastructure  in  Jakarta,
help community in daily life, create new
job opportunity and enhance the welfare
of  paid-motorcyclist  in  Jakarta.  To
implement  the  vision,  Go-Jek  works
together with the Province Government
of Jakarta. Go-Jek in that agreement also
implements  Smart  City  Concept  by
integrating  mobile-application  with
TransJakarta  to  help  its  passengers  to
find the closer bus stop. 

Government  Regulation  on
Transportation

Patashnik  &  Zelizer  (2010)
found that policy may generate feedback
for many reasons, because of limitations
of the policy itself or stemming from the
political context in which the policy is
set down. Then they also explored three
generic  conditions  that  diminish  the
capacity  for  policies  to  generate  self-
reinforcing  processes:  weak  policy
design,  inadequate  or  conflicting
institutional  supports,  and  poor  timing.
These  conditions  may  be  unintended
byproducts  of  the  policy  development
process,  or  they  may  result  from
deliberate  attempts  by  opponents  to
prevent  a  new  policy  from  durably
reconfiguring governing possibilities for
the long term. 

The  Indonesian  Government
issued Law of Traffic and Transportation
in Law No. 22 in 2009 to regulate the
traffic.  In  chapter  138  (2)  the
government has responsibility to provide
safe,  comfortable  and  affordable
transportation  and  in  this  chapter,  the
transportation for passengers and goods
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will  only  be  done  by  public  transport
with machines.

In chapter  143 of  this  law, the
criteria  of  public  transport  for
passengers  must  have  scheduled,  fixed
and  regular  routes  and  all  public
transport must start and finish in the stop
area such as terminals, stations,  or other
places where considered to stop. 

For  the  motorcyclists,  the  law
mentions in chapter 80 some procedures
and  regulations  on  the  riders,  such  as
wearing helmet and its driving license C
to be able to ride on streets. In chapter
137, transportation for people and goods
is stated available in either vehicle with
or  without  machines.  Vehicles  with
machine are motorcycles, cars or buses. 
Wilson-Lowi Matrix

A  principal  driver  of  public
interest is the nonmarket action taken by
interest.  Non  market  actions  such  as:
Lobbying,  Grassroots,  Other  forms  of
constituent  pressure,  Research,
Testimony, Electoral support and public
advocacy.  The  extent  of  nonmarket
activities is a function of their costs and
benefits  and  the  optimal  amount  of
nonmarket action maximizes the excess
of  benefits  over  costs  (Baron,  2006).
The demand for non market  action has
three factors: Aggregate benefits  to the
interests on a side of an issue; Per capita
benefits  for  an individual  interest  such
as  a  taxpayer,  firm  or  consumer;  and
whether there are any other means, such
as substitutes for achieving the benefits
by  for  example  turning  to  a  different
institutional  arena  (Baron,  2006).  The
costs  of  nonmarket  action  have  three
components:

– Includes  the  costs
associated  with  organizing  for
collective action.
– Includes the direct costs
of undertaking nonmarket action
– Effectiveness  of  non

market  action,  which  depends
on ex.  the size Interest  groups,
and  its  coverage  of  legislative
districts. 
The nature of political-economy

competition in the U.S. for example was

laid out in the classic formulation of the
Wilson-Lowi  matrix.  The  principle
alternative  forms  of  competition  are
‘interest-group politics’, ‘entrepreneurial
politics’,  ‘client  politics’  and
‘majoritarian  politics’.  In  China,  the
issue  of  tariffs  on  Chinese  imports  in
retaliation  to  RMB  policy  can  be
analyzed  by  using  Wilson-Lowi
formulation, thus the result as Cao found
that  they  are  engaging  in  a  form  of
entrepreneurial  politics  but  U.S.
companies  with  stakes  in  the  Chinese
economy (especially those using China
as  part  of  their  global  procurement
strategy)  may  engage  in  client  politics
thus  in  the  Wilson-Lowi  formulation
client  and  entrepreneurial  politics  are
regarded as the obverse and reverse of
the same coin (Cao, et al.,2011). 

Since nonmarket actions require
the costs and effectiveness of nonmarket
action  thus  the  costs  of  organizations
can  be  reduced  by  associations  and
standing  organizations.  The
effectiveness here means the impact of a
given level of nonmarket action on the
outcome  of  an  issue  and  depends  on
numbers  of  interests  groups  and  their
geographic distributions. The greater the
number of members of an interest group,
the greater is its potential effectiveness
(Baron, 2006).

Wilson-lowi  matrix  pertains  to
the  benefit  and  harm  of  a  nonmarket
alternative,  such as  the  enactment  of  a
bill,  relative  to  the  status  quo.  The
columns  of  the  matrix  are  associated
with  those  interest  that  would  benefit
from the alternative relative to the status
quo.  The  rows  of  the  matrix  are
associated with interest  what  would be
harmed by the alternative relative to the
status quo. The benefits or harm are said
to be concentrated if the percapita effect
are high. The benefits or harm are said
to be widely distributed if the per capita
effect are low. 

The  Wilson-Lowi  matrix  helps
predict  the  nature  of  interest  group
activity based on the costs and benefits
from a proposed policy.  Note that the
matrix doesn’t predict outcomes, merely
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how  groups  will  behave.  There  are  3
general steps to applying this matrix:

1. Identify  the  general  issue  and
specific  proposal  under
consideration

2. Consider which groups will 
enjoy benefits or suffer costs 
under the proposal, and whether 
those groups are concentrated or
dispersed.

3. Apply your analysis to the 
matrix
The  Wilson-Lowi  Matrix  is  as

below:

Figure 1. Wilson-Lowi Matrix
Source: Baron, David P (2007)

Conceptual Framework

Figure 2: Conceptual Framework
Source: Author

The  conceptual  framework  is
built  in  three  steps  which  will  be
analyzed separately in the first two steps
and combined in the last step. The first
two  steps  are  identifying  the  general

issue and considering which groups will
enjoy benefits and suffer costs. The last
step  is  applying  the  analysis  to  the
matrix.

RESEARCH METHOD
This  paper  is  conceptually  set.

The  author  uses  literature  review  and
descriptive data to analyze the Wilson-
Lowi Matrix and its application to Go-
jek  Transportation.  Data  of  Go-jek
transportation  company  is  from  its
official website and the issues on it are
available  in many mass  media  such as
newspapers (printed or online versions),
radio and television. However, to make
the analysis fit to scientific writing, the
data  used  is  mainly  from  newspapers
either  printed  or  online.  There  is  no
statistical equation or formula needed to
enhance the analysis. All the pro-cons of
Go-Jek  issues  are  identified  and
described  by  using  the  Wilson-Lowi
Matrix.

DATA ANALYSIS
Nonmarket Analysis

It  is  necessary  to  describe  the
Go-Jek’s  nonmarket  environment
analysis  before  continuing  deeper  to
discuss  the  Wilson-Lowi  matrix,
because political competition in business
lies  in  the  scope  of  nonmarket
environment  of  business.  There  are
governments,  other  institutions,
activists, policies, and mass media. 

The  government  in  big  cities,
especially  Jakarta,  Surabaya,  Bandung
and Denpasar are facing traffic jams and
other  transportation  and  infrastructure
problems as well. Then the Governor of
Jakarta,  Mr.  Basuki  Tjahaja  Purnama
(Mr.  Ahok)  agrees  to  allow  Go-Jek’s
operations  in  Jakarta  because  it  can
bring advantages  from both sides,  Go-
Jek  and  its  Customers.  With  smaller
vehicle to support people’s mobility, the
load of streets in big cities will reduce. 

This argument  is  different  than
related institutions either pro or contra to
Go-Jek.  The  supporter  is  from  Global
Entrepreneurship  Program  Indonesia
(GEPI) which awarded Go-Jek because
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of the business concepts. The institution
that doesn’t agree with Go-Jek existence
is  land  transportation  organization
(Organda,  Organisasi  Angkutan  Darat)
in DKI Jakarta Province. It refused and
blamed  the  idea  of  Governor  who
supports  Go-Jek.  The  refusal  reason is
based  on  Law  of  Traffic  and
Transportation  No.22,  2009  because
they  argue  that  motorcycle  is  not  for
people  and  goods  transportation.  But,
this  argument  is  not  strong  enough,
because  before  Go-Jek  started  to
operate,  there  are  millions  of
motorcycles  in  Indonesia  that  used  as
one of public transportation modes, and
none of Indonesian society had protested
that fact.

Mass media, is the other parties
in  nonmarket  environment  of  Go-Jek.
The  community  knows  about  Go-Jek
and  its  benefits.  In  other  side,  mass
media  can  provoke  the  negative  issues
regarding  Go-Jek  as  well,  such  as
dissatisfaction  of  consumers,  deceitful
practices  or  even  other  worrying
situations  due  to  competition  from
conventional  paid-motorcyclists.  The
other competitors which indirectly affect
the business, may become the opponents
which bring some annoyances to Go-Jek
operations. Buses and public car will be
indirectly affected by Go-Jek for single
passengers. 

Identifying the general issue
The  first  step  to  analyze  and

predict  what  the  interest  will  take  in
action  due  to  the  regulation  in  the
political arena is identifying the general
issue. This study has the general issues
about  the  existence  of  Go-Jek  that
creates  pro-cons  among  people  and
government.  Basically,  the  pros  will
argue  that  Go-Jek  helps  to  solve  the
problems  due  to  the  traffic  jam  in
Jakarta  practically.  The  cons  usually
come  from  the  conventional  paid-
motorcyclists  because  they  will  lose
some profit. The details of the pro-cons
will be describes in second steps. 

As  we  have  discussed  in  prior
paragraph,  interests  in  this  case  is

conventional  paid-motorcycle,  land
transportation  organization,  city
residents  and  the  government.  The
information  in  this  issue  based  on  the
pro  and  contra  towards  the  Law  of
Traffic and Transportation No. 22, 2009
and  the  issues  will  be  enhanced  and
improved by the time and awareness of
community.  However, the institution in
this issue is the governor of DKI Jakarta
that  supports  Go-jek  has  to  make
agreement with Organda. 

Considering  which  groups  will  enjoy
benefits and suffer costs 

The  second step  is  to  consider
which  groups  in  the  nonmarket
environment will enjoy the benefits and
suffer the costs. As stated, that Wilson-
Lowi  Matrix  is  to  predict  the  action
taken by the actors in business. Prakash
(2002) stated that actors in business may
favor  the  status  quo  if  the  proposed
collective  sacrifice  imposes  costs  on
them  and  if  the  benefits  are  widely
distributed, policy supporters could have
difficulties  in  mobilizing  winning
coalitions,  but  on the other  hand,  with
concentrated  benefits  and  widely
distributed  costs,  mobilizing  winning
coalitions to support collective sacrifices
is easier  but  if  both benefits  and costs
are  concentrated  or  diffused,  the
outcomes are difficult  to predict.  Thus,
this section will  specifically make  lists
of  benefit  and  costs  happened  to  all
interests in this issue.

Groups  that  will  enjoy  the
benefits  will  be  governments,  police
departments,  residents,  suppliers  and
unemployments.  While  the  parties  that
enjoy benefits  are  Land Transportation
organization  (Organda)  and  the
conventional paid-motorcylists.

As  mentioned  in  the  prior
sections,  that  governments  enjoy  the
better  infrastructure  and lack  of  traffic
jam caused by fewer big cars scatter on
the streets.  The police departments can
be easier to regulate or control the traffic
because it will be no longer too crowded
every time.
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Residents in cities of where Go-
Jek  is  operating  will  get  more
advantages due to the faster they are to
get  their  destinations  within  the  cities.
Moms will get the advantage by calling
Go-Jek to shop, to take the lunch boxes
to  their  children’s  schools  or  their
spouse,  because  maybe  they  had
forgotten their lunch boxes before they
left for activities in the morning without
experiencing traffic jam and waste their
valuable time more on streets. There are
so many services that Go-Jek offers, as
mentioned in sections before. 

The  indirect  suppliers  will  get
more benefits,  such as the suppliers of
gadgets used by the riders of Go-Jek to
communicate  and  get  orders.  The
motorcycles  and  its  spare  parts
manufacturer  that  able  to  support  the
vehicles  for  Go-Jek,  and  the  last
discussed  interests  that  might  get
advantage  from  Go-Jek  is
unemployment. They’re can be recruited
as Go-Jek riders with the normal fees or
salary and thus back to the government,
the  existence  of  Go-Jek  will  give
positive impact to the income per capita
of the residents.

The costs will  also occur  here,
as there are some interests that must pay
more because of the policy is somewhat
affecting  the  current  business.  Land
transportation organization, for example,
with  many  buses,  public  cars  are
currently operating to bring passengers
and goods have their own routes. They
insist on arguing that Go-Jek cannot be
allowed, because of the Law of Traffic
and Transportation. This law states that
for bringing the passengers, it should be
vehicle with machines and although the
law states that motorcycle is also one of
the  vehicle  with  machine  to  bring
passengers,  but  they  argue  from  other
base, such as safety.

However, the most  protester  of
Go-Jek  existence  is  conventional  paid-
motorcyclist.  They feel  their  income is
becoming  lesser  after  Go-Jek  operates.
Thus,  they report  to  the  legislatives  of
province, especially DKI Jakarta, to stop
Go-Jek  operation.  But  until  now,  the

government has not done anything and
still  let  Go-Jek  operates  normally.  In
addition, Go-Jek also opens recruitment
from  conventional  paid-motorcyclist
riders. But not many accept that offers.

Applying the analysis to the matrix. 
As  stated  by  Patashnik  &

Zelizer (2010) that policy may generate
feedback for many reasons,  because of
limitations  of  the  policy  itself  or
stemming  from the  political  context  in
which the policy is set down. Then they
also  explored  three  generic  conditions
that diminish the capacity for policies to
generate  self-reinforcing  processes:
weak  policy  design,  inadequate  or
conflicting  institutional  supports,  and
poor  timing.  These  conditions  may  be
unintended  byproducts  of  the  policy
development process, or they may result
from deliberate  attempts  by  opponents
to  prevent  a  new policy  from durably
reconfiguring governing possibilities for
the long term.

It  will  be  very  impossible  that
all  policies  will  please  all  parties  and
interests. Once a policy issued, it means
that  there  are  two  sides,  agree  and
disagree.  Wilson-Lowi  Matrix  is  to
predict what the business will do as their
nonmarket strategy in political arena due
to Go-Jek. 

Based  on  the  analysis  of  benefit  and
costs experienced by actors in the issue,
there is not much in protest done by Go-
Jek  and  its  supporters  although  they
must get benefit if Go-Jek will continue.
But  the  interest  where  the  cost  is
concentrated, because only Organda and
conventional paid-motorcyclist blow the
issue  up  and  try  to  find  support  and
sympathy to  their  business.   Since  the
matrix by Wilson-Lowi will take care of
Advantage  and disadvantage,  thus  Go-
Jek  issues  tends  to  be  entrepreneurial
politics,  as  Go-Jek  does  not  do  many
activities to encounter the issues or other
competition circumstances. While, from
some  newspapers,  mass  media  and
electronics,  Organda  and  conventional
paid-motorcyclist  are active to stop the
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Go-Jek operations in many ways, formal
or informal, save or rude. This condition
brings worries to the Go-Jek riders and
their customers as well because they’re
feeling safe while using the service.

FINDINGS
Based on the analysis, there are

some important findings:
1. Go-Jek  Transportation  business  is

creative  to  solve  traffic  jam
problems on cities’ streets.

2. The interests who have to pay more
due  to  the  policies  will  take  more
nonmarket  actions  such  as
grassroots,  lobbying  etc.even  the
rude one.

3. The interests who get more benefits
by this business decision,  will  take
fewer  nonmarket  actions,  such  as
publicity  and lobbying  to  the  local
government.

4. Political  competition  in  Go-Jek
issues  happened  in  governmental
and legislative in province level but
it does not mean that the issue will
be stopped and cleared by provincial
government and legislatives.

CONCLUSION
Business  issues  of  public

transportation  nonmarket  environments
and analyze the political competition of
this  business  based  on  Wilson-Lowi
Matrix is to predict the business’ actions
towards  the  nonmarket  environments
specifically  in  political  competition.
This  is  very  important  for  new
businesses or small ones to take a look
of their nonmarket actions and anticipate
all  possibilities  especially  in  political
arena.

The  policies  issued  by
government  will  bring  either  good  or
bad  situations  for  all  business  and  is
impossible  to  be  fit  and  please  all
interests  regarding the policies.  Go-Jek
is one of example, due to it gets more in
advantage  and  less  intensive  in  doing
nonmarket actions towards many issues
of its operation, thus the author agrees to
conclude  that  Go-Jek  case  is

entrepreneurial  politics,  where  the
interest  experiences  harm/cost  is
concentrated  and  Go-Jek,  enjoys  more
profit by this policy because the benefit
is widely distributed.
 
LIMITATIONS OF THIS STUDY
Limitations of this study are more due to
the lack of literatures used to analyze the
case of  Go-Jek transportation,  the  data
of  Go-Jek  transportation  because  this
business  is  considered  new.
Nevertheless, study on this similar topic
is  needed  in  the  future  to  enrich  the
literatures on political economy issues.
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